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THE WORLD S FESTIVAL






	Employer:  World in the Park Ltd
	Department/Division:  WOMAD Festival

	Employment Period: 9 months (freelance contract)
	Location:  Real World Studios, Box, Nr Bath

	Job Title: Festival Marketing Officer
	Fee: £15-16,500 contract fee

	
	

	JOB PURPOSE

	To implement the marketing plan for the UK WOMAD festival and contribute to its on going development and improvement.


	DESIGNATION OF POST AND POSITION WITHIN DEPARTMENTAL STRUCTURE

	Marketing Officer reporting to the Festival Director. Working with the Social Media content producer and Visual Media content producer. 


	MAIN DUTIES AND RESPONSIBILITIES

	· To create and deliver the festival marketing campaign and timeline. Devising and delivering marketing initiatives both as part of the marketing plan and as required in response to sales patterns and targets.

· To organise and deliver key announcements about the festival across all platforms. Working with the festival programmers, Social Media and Visual Media content producers, sponsors and the PR team. 

· To keep WOMAD’s UK, Spanish and international websites up to date. Working closely with our web developers and using your own knowledge.  
· To organise and deliver regular newsletters through Mailchimp. 
· Work with WOMAD’s Social Media content producer in creating promotional content for WOMAD’s Social Media and website. 

· To closely monitor and protect the international WOMAD brand. Liaise with partners in the use of the WOMAD brand nationally and internationally and maintain up to date brand guidelines for use by partners.

· To coordinate the festival print programme. Working closely with our designer, copy writer and print house to ensure its delivered on time. You will also source the adverts included. 
· To produce the festival app, working closely with our app developers and ensuring all content is uploaded. 
· Collecting and using analytics across all digital platforms to understand the effectiveness of our marketing campaign. This will then be reported back to the marketing team. 
· Providing the PR team with a timeline and any resources they need to produce press releases. 
· Working with the festival director, Social media content producer, and designers to plan and deliver advertisement whether digital or physical.  

· Working with the Festival procurement and office admin coordinator to ensure online ticketing is running smoothly. 
· Providing our key sponsors with a timeline of announcements and providing marketing support.  

· Overseeing the Press and Marketing village at the festival. 

· To develop marketing relationships with relevant venues and brands for reciprocal marketing. 

· Co-ordinate the recruitment of temporary staff as and when required.

· Provide marketing support to WOMAD event partners and external agencies including journalist/writers/photographers/sponsors.
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	Person specification 
Essential

· 2 years of experience working in arts marketing. 

· Excellent written, communication and interpersonal skills.
· Proven ability to devise and implement successful marketing strategies.
· Excellent understanding of digital marketing channels and analytics tools. 

· Fluent in using the Adobe Suite with strong design skills, using in particular Photoshop, InDesign, Illustrator, and the full Microsoft Office suite.
· Proven track record of working with Wordpress. 

· Proven track record of creating newsletters in Mailchimp. 

· Excellent copy writing skills. 

· Understanding of digital advertisement platforms (Facebook, Google). 

· Understanding of Google Analytics and how they can be used to improve your marketing campaign. 

· Experience of proof reading. 

· Experience of working in a high-pressure environment.

· Prepared to rise to challenges as they arise.
Desirable 

· A passion and knowledge about music especially music from across the world.

· A keen social media user. 

· A good sense of humour.
· Festival experience.


	Specific working requirements:

· Working hours must be flexible around the festival period.  

· During the festival the office opening hours are 7.30am to 7.00pm, flexibility is required.

· Staying on the UK Festival site during the festival production period if required (Accommodation provided)

· 3 days per week from Jan-May, 4 days per week May-June, 5 days July-August. 

	


